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Jay Abraham, COO, NASCAR Media Group (USA)

Robert W Allan, Partner,

Jay Abraham is COO of NASCAR Media Group and VP of Content and New Media
for NASCAR. He manages NASCAR's television production, broadcast services,
broadcast and ancillary media rights, new media business development and
content creation. Abraham has over 25 years of experience in marketing, sales
and business development along with a strong background in the NASCAR
industry. In 1994, he negotiated Food Lion’s position as the official grocery store
of NASCAR. In 2000, as Vice President of Business Development for the HJ Heinz
Company, he negotiated the worldwide grocery rights for the Boston Market
brand. Abraham was named one of the top 25 Marketers in 1993 by Food
Business and received the Best Promotion of the Year Award and New Products
Company of the year in 1992. Jay holds a BA in English & American Literature
from Brown University and a MBA from The Wharton School.

Michael Simkins LLP (UK)

and the sale of Windswept Hol

Robert is a partner in the firm's Commercial Group. He specialises in the music
industry and has many years' experience in advising artists, publishers, record
companies, banks and entrepreneurs on a range of issues and, in particular, the
acquisition of rights catalogues and music publishing and recorded music
companies, as well as the funding of such transactions. Robert's clients include
EMI who he has represented on a number of transactions, including the
acquisition of Chrysalis Records, Filmtrax, Virgin Records and Virgin Music
Publishing, and Intercord.Other major transactions on which he has advised
include: the sale of Windswept Pacific's back catalogue to EMI Music; the
acquisition by Windswept Holdings of the Trio Music and Quartet Music from
Messrs Leiber and Stoller; the sale of Ryko Music to Evergreen; the acquisition of
the Right Said Fred catalogue for Babcock & Brown IP Management Pty Limited;
dings to Bug Music.

Tom Allen, Digital Manager, Essential Music & Marketing (UK)

Essential Music and Marketing are one of the UKs leading distribution companies,
working with a roster of artists that includes The Prodigy, Groove Armada, Ou Est
Le Swimming Pool, Ash, Drive-By Truckers, Foreign Beggars, Steve Earle, Noisia,
and many more. Essential provide a one stop shop for labels, management and
artists to get their product to market and to create modern, forward thinking
marketing campaigns.Tom came across to Essential from One Little Indian in
2009 to strengthen their digital team, working closely with labels and artists on
creating digital retail campaigns.



Oliver Barnes, CEO & Founder, GoMix (UK)

GoMix empowers music fans by letting them create personalised mixes of major
artist's songs. Reaching enormous global audiences through Social Media sites
(MySpace, imeem, Bebo, Facebook), music websites (NME.com, artists official
sites) and digital album bundles (CMX), GoMix represents a wealth of new
promotion and revenue streams for labels and artists, through brand
sponsorship, advertising and new digital retail products. Since launching in 2009,
GoMix has been adopted by many major artists, (Flo Rida, Metro Station,
Placebo, La Roux etc), and has completed international sponsorship campaigns
with Dr Pepper and Vodafone. 2010 will see significant evolution, including a new
‘virtual goods’ style product line, a mobile platform and true ‘next generation’
User Generated Content environment. Olly Barnes founded GoMix, having
previously founded its precursor, U-MYX, the first ever interactive music format in
2004.With a background in record production and other creative technology, Olly is committed to making
interactive music an element of every applicable record release, made available in every relevant music
environment online.

Eric Baptiste, Director General, CISAC (France)

E:II Since 1999, Eric Baptiste has served as Director General of the International
Confederation of Societies of Authors and Composers. Bringing together 225
authors’ societies in 118 countries and 2.5 million creators and publishers, CISAC
is an international organisation promoting creators’ rights. Under Baptiste's
leadership, CISAC has become a proactive organisation dedicated to serving
copyright societies and creators worldwide as well as developing innovative
solutions to facilitate the digital use of creators’ works. Beyond his CISAC role,
Baptiste is deeply involved in broadcast media, cultural policy and new talent in
music. He is General Secretary of the board of Francophonie diffusion, and
Chairman of Radio NEO, a non-commercial FM radio network exclusively devoted
to new musical talent. Baptiste is also Chairman of ISAN-IA, the I1SO- appointed
agency managing the audiovisual works identification standard ISAN. He
previously served as General Manager of French public international radio RFI, and CEO of commercial FM radio
95.2 Paris.

Yves Baudechon, Co-Founder & CMO, Radionomy (Belgium/France)

With Radionomy, everyone can create its webradio for his community. It's easy,
free and fun. It's easy because we provide a free software to create and manage
the radio. Vast music, jingles and content libraries. And the Radio Creator can
integrate his own music, creations & audio content. It's free. Radionomy covers
Streaming and Rights. Radionomy inserts 4 minutes of advertising in the radio to
cover its costs. | am a co-Founder of the Company. Title : CMO (Chief Marketing
Officer) Radionomy sa — Belgium/France Prior to the launch of Radionomy, | was
CEO of DDB Belgium, a Communication Group part of the DDB network for 15
years. With 2 other co-founders of Radionomy, we founded a web start-up in
2000 (JustForYou.be), funded by a local VC and successfully taken over by
Belgian national Telco operator (Belgacom) in 2002.

Jake Beaumont-Nesbitt, Executive Director, IMMF (UK)

IMMF Executive Director Jake Beaumont Nesbitt is CEO of market leading sound
recording performance royalties’ specialists International Royalties Rescue.
Following a career in financial services (including time on the London
International Financial Futures Exchange trading committee), he entered the
music industry as an artist manager, and signed deals in Europe and the USA. In
2003 he was bought in to neighbouring rights collective AURA to oversee its
restructuring, concluding with its successful merger with UK society PPL.
International Royalties Rescue is 10 years old and represents featured
performers, maximising their royalties with a focus on neighbouring rights, it has
offices in America, Europe, and Australia.




Jonathan Benassaya, CEO, Deezer (France)

A 29 year old, corporate finance graduate from Essec and a graduate from ESAM,
Jonathan Benassaya started his career in business in an investment bank. Weary
of mergers and acquisitions, he founded Connect’in Advertising in 2005, an online
video game advertising agency, which became Magic Party in 2006. To this end,
he left France for Beijing and Shanghai to develop his business, which he
eventually decided to sell. On his return, he meet his future associate Daniel
Marhely. Together they developed the online music website Blogmusik.net. At
that time, the music market was in deep crisis, unsettled by illegal downloading
and falling record sales. In April 2007, the two young entrepreneurs thus decided
to put Blogmusik on hold to legalise their project and negotiate with Sacem and
Sesam, before relaunching the site under the name of Deezer.com. Jonathan was
voted one of the top ten personalities of 2007 by Musique Info Hebdo. It is
therefore no coincidence that this ambitious, enthusiastic young man was named Marketing Man of 2008 by
Marketing Magazine.

Edgar Berger, CEO, Sony Music Entertainment GSA (Germany)

Edgar Berger graduated as an engineer after studying mechanical engineering,
business & economics and philosophy in Braunschweig, Berlin and Paris. He was
initially a corporate consultant with Roland Berger & Partner, then worked as a TV

journalist and political correspondent for RTL in Bonn and Berlin. From 2000 he
began to develop Bertelsmann AG's synergy management and from 2003 he was
in charge of the company's worldwide development. Edgar Berger has been
Managing Director of SONY BMG Music Entertainment Germany since 2005 and
since 2009 he holds the position of CEO, overseeing the business of Sony Music
Entertainment in Germany, Switzerland and Austria.

Andrew Bergman, EVP & General Counsel , Downtown Music (USA)

Andrew Bergman is the Executive Vice President and General Counsel for
Downtown Music, LLC. In his capacity at Downtown, Mr. Bergman oversees and
is responsible for the negotiation, drafting and administration of all transactional
matters for the company and its various affiliates including Downtown Records,
Downtown Publishing, Downtown Music Services and rcrdlbl.com. As a member
of Downtown’s executive team, Mr. Bergman is also involved in the Company’s
strategic planning and business development. Previously, Mr. Bergman was a
partner of Roberts & Ritholz LLP. His practice was focused on serving clients in
the entertainment and new media industries, with a focus on music. Prior to
joining Roberts & Ritholz, Mr. Bergman was a partner at Davis Shapiro Lewit &
Hayes, where he represented a variety of gold, platinum and multi-platinum
recording artists and producers with respect to all of their activities in the

entertainment industries. Prior to that, Mr. Bergman was the director of Business Affairs for Island Records,

where he worked with numerous developing and established recording artists.

Mr. Bergman received his B.A. from Tufts University in 1990 and his J.D. from Brooklyn Law School in 1994.

Ron Berry, e -business Inward Investment Advisor (Isle of Man)



